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TRIEN KHAL

r

PHOI THUC TIEP THI

Phan Nam cla quyén sidch ndy mé ta nhing quyét dinh chinh y&u
ma cac cong ty dé ra, tuong tng véi ting cdng cu thudc phdi thirc
ti€p thi  san pham, gia ca, phdn phdi, va cd ddng.

chuona 11 THIET KE SAN PHAM : SAN PHAM, HIEU HANG,
BAO Bl VA DICH VU

Chuong 12 THIET KE SAN PHAM : TRIEN KHAI SAN PHKM
MOl VA CAC CHIEN LUDC THEO CHU KY SONG CUA SAN

PHAM

Chuong 13 DINH GIA SAN PHAM : CAC CAN NHAC VA
CACH TIEP CAN DINH GIA

Chuong 14 pINH GIA SAN PHAM : CAC CHIEN LUQC DINH

Chuong 15 PHAN PHOI SAN PHAM : CAC KENH PHAN PHOI
VA PHAN PHOI HANG HOA

Chuong 16 PHAN PHOI SAN PHAM ; BAN LE VA BAN sI

Chuong 17 DAY MANH TIEU THU SAN PHAM : CAC CHIEN
LUDOC TRUYEN THONG VA CO DONG

Chuong 18 DAY MANH TIEU THU SAN PHAM : QUANG CAO,
KHUYEN MAI VA TUYEN TRUYEN

Chuong 19 DAY MANH TIEU THY SAN PHAM : BAN TRUC

TIEP CA NHAN VA QUAN LY VIEC TIEU THY

£




DONG VE TAC GIA

Tién si Philip Kotler (ngusi My) 1a mét
trong nhing nha chuyén mén cb uy tin hang
dau cua thé gioi vé lanh vyc ti€p thj; la giao
su khoa tiép thi tai Dai hoc Northwestern.

Ong la tac gia cia Marketing
Management: Analysis; Planning and
Control (Quan tri Marketing: Phan tich, Lap
k& hoach va Kiém tra), d€n nam 1988 duge
nha xuét ban Prentice- Hall xudt ban [an thu
5, va da duge dich ra 11 thit tiéng (k€ ca tiéng
Lién X6 va Trung Quéc), phén 16n duge s dyng rong rdi lam sach
giao khoa & cac vién nghién cuu dai hoc vé kinh doanh. Quyén
Marketing for Nonprofit Organizations (Tiép thi Cac t6 chuc Phi lgi
nhudn) cia 6ng (da in [an 2) la quyén sach ban chay nhét trong linh
vyc chuyén mén nay. Nhirng sach khac cua Tién si Kotler bao gom:
The New Competition, Marketing Professional Services; Strategic
Marketing for Educational Institutions; va Marketing Model -
Building. Ngoai ra, 6ng con la tac gia cia trén b6n muoi bai bao dang
trén cac tap chi 16n, nhu Harvard Business Review, Journal of
Marketing, Journal of Marketing Research, Management Science,
Journal of Businezs Strategy, va Futurist.

Nam 1978, Tién si Kotler da nhan giai thuong Paul D.Converse
cia Hiép hoi Marketing My vi danh dy “c6 nhing dong gop xuéit sic
che nganh khoa hoc tiép thi”, va sau d6 con nhiéu gidi thudng khac
nda. Nam 1985, Vien han 1am vé Tiép thi Phyc vy Sitc khoe da thiét
lap Gidi thudng Philip Kotler vé Sy tuyét hio trong Ti€p thi
Cham s6c Sc khde, va da chinh thic dé nghj 6ng nhu 1a ngui nhan
giai dau tién...
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